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Mission

To attract visitors that 
increase revenues and 

promote the City of 
Alexandria and its assets



Organization

▪A 501 (c)(6) nonprofit

▪ A Membership based organization
• 390+ members, including restaurants, shops, hotels, attractions, etc.
• We assist our members with unique marketing opportunities, web and Visitor 
Guide promotion, sales leads, media coverage, etc.  

▪ Independent of city government, but with significant funding from general tax 
revenues

▪ Works in alignment with city government and economic development partners



Visit Alexandria Board of Governors

Representatives from the following categories:
▪ Hotel
▪ Retail
▪ Restaurant
▪ Association
▪ Attraction
▪ Historic Preservation
▪ City Manager’s Designee (currently Deputy City Manager Emily Baker)
▪ Mayor’s Designee (currently Vice Mayor Elizabeth Bennett-Parker)
▪ Citizen At-Large





2019 Economic Impact of Visitors (50+ miles)

$881 million 
in Visitor Spending

6,595 
Jobs

$28.6 million 
in Local Tax Receipts*

Source: 2019 Economic Impact of Domestic Travel on Virginia and Localities, Virginia 
Tourism Corporation. 
*Data is based on macroeconomic modeling and provides an estimate of receipts, not an 
accounting of actual taxes and receipts.



Source: 2016 Visa credit card sales, meals, and lodging transaction data, VisaVue

Non-Residents Pay 71% of Consumption Taxes



Sources: FY 15-20 Actual, City of Alexandria Revenue Dept.
FY 21-22 Estimates, City Manager’s Proposed FY 22 Budget



March 16, 2020: ALX at Home Launches

• 4.9 million paid marketing 
impressions 

• 247,000 pageviews on ALX 
at Home landing pages



• In partnership with the Alexandria Health 
Department

• Commitment to going above and beyond
• 330 businesses participating



Marketing Responsibly

• Promoting mask usage and physical 
distancing

• Keeping potential visitors up to date on 
what’s open

• Giving visitors ideas of what can be done 
responsibly right now





Regional Marketing



Promotions



Holiday Retail



Performance Indicators FY21 YTD (July 2020-January 2021)

501 press stories

(-20%)

1.01 million web visits 

(-17%)

386 members

(+5%)



Can't go to Europe?
You can still get your Old World fix

Best weekend escapes from Washington, D.C.

Why Alexandria, Virginia is a safe, smart choice 
for a roadtrip right now



Celebrate the Christmas charm of Alexandria, Virginia

The Most Magical Christmas Towns Across the World

How 'Wonder Woman 1984' Took Over an Empty Mall 
to Create a Rad 80's Experience

Why Alexandria, Virginia Should Be Your 
Next Winter Road Trip



--67%

-73%

-78%
-80

-78

-76

-74

-72

-70

-68

-66

-64

-62

-60

Alexandria Arlington DC

YoY Hotel RevPAR Change, July 2020 - January 2021

Source: STR



Alexandria Business Impact Survey
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Keeping Small Business in Business

Sources: National Restaurant Association, Alexandria Revenue Department



Return to Destination Advertising

Message:

• “Think Small”: Top 5 Small City

• A distinctive, national 
destination in your own backyard

• Approachable and accessible

• Leaning more into Alexandria 
experience and less on DC than 
usual

• Safety: “Show it” more than “say 
it”

• Urgency of pitch? Low pressure, 
but get that trip on the calendar



FY 22 Content Emphasis
• Outdoor experience

• Dining
• Tours
• Meeting spaces

• Waterfront photo/video shoot
• Old Town North
• Promotional & neighborhood partnerships



Diversity and Inclusion in Marketing
• New Black traveler campaign

• Dedicated ad shoot
• New video and photo assets of Black-owned 

businesses and Black history sites
• New Black History & Culture web hub

• Capturing new assets featuring other 
communities of color and indigenous people

Intertribal Creatives Collective



Meetings

• Small and hybrid meetings first
• Virtual tours and events
• Promote destination safety and COVID-

19 resources for planners
• Direct sales 
• Leveraging The Leadership Collection™

Hotel Property Tours

King Street Tour



Alexandria Visitor Center
221 King St. in Old Town
• Open 7 days a week
• Tickets including Key to the City 

Attraction Passes
• Brochures and Guides
• Made in Alexandria and Alexandria-

branded gifts/souvenirs





Ways You Can Get Involved

• Find out how to support local businesses and stay 
up to date on the latest happenings by following 
our:
• VisitAlexandriaVA.com website
• Social media and blog (see to the right)

• Sign up for our Alexandria Insider e-newsletter at 
VisitAlexandriaVA.com/ENews

• Hold your next meeting (large or small) in 
Alexandria. Contact our sales team at 
CBHebble@VisitAlexVA.com for assistance.

• Plan an Alexandria wedding. Contact 
LChase@VisitAlexVA.com for assistance.

• Be ambassadors for Alexandria as a top destination, 
and one that values safety during COVID-19



VisitAlexandriaVA.com | #visitALX

Thank you.


